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ad:tech is a global marketing conference, which has
been held in major cities around the globe. Brands, ad
agencies, media and solution providers come together
to grip the latest marketing trends, innovations, and
technologies. It will be its 14t year in 2022, growing
into the largest global marketing conference in Asia.
ad:tech will deliver knowledge not only about ad
technology, but also state-of-the-art marketing
management.

Every year, many companies attend ad:tech tokyo from
overseas. You will be able to meet with various global
companies not only from Japan but also from other
parts of the world. Now ad:tech is a community where
the brightest and the most influential marketers of
Japan get together. ad:tech tokyo will give you an
opportunity to connect with the key players of global
brands, ad agencies, solution providers and media.
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We invite only the top players of the industry to
speak about latest industry trends and best
practices, providing educational content that
cannot be experienced anywhere else in Japan.
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Advertisers (Corporate, Educational)
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Advertising-related
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Solution Providers
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Come experience the state-of-the-

art marketing solution services
showcased by global corporate
leaders in search of new business
partners.
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Media (Mass, Digital)
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COMMUNICATION

EBRE. hyId7LUREREL
T. Faceto Facelz &k 55nE
GOl pabne SRS E R -3
DISERFELET,

Meet fellow industry leaders at
the many premier networking
opportunities existing
throughout the event.
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Promote Your Service & Create Brand Awareness

Your company logo and information will be posted on the
official website as well as our official guidebooks and
other printing materials which are distributed to all
attendees who come to the event. The logos printed in
different places throughout the venue will extend
recognition to those who you might have missed meeting
at your booth.

Create New and Valuable Network Efficiently

You will have the chance to network with various
individuals who gather from countries around the world.
ad:tech tokyo will be a great place to meet and connect
with a great number of people in a limited time. You can
also exchange and collect information of competitors and
companies who might become your future partners.

Build Customer Loyalty

You can use this opportunity as a loyalty program, by
conducting an educational seminar at your booth for
your existing customers. It's also a great time to gain new
customers by presenting the company's latest services.

*—/—rRT=2
Keynote Stage

Change is the
only constant
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Exhibition
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Booth type

S—CJ—X (LY 4 X)
Large Booth (L Size)

STATLT—R (BEYAX)
Medium Booth (M Size)

AE—INT—R (SH4 X)
Small Booth (S Size)

HYRXTFFTILT—R(SSH 4 X)
Sustainable Booth (SS Size)

¥IT—RERE. 3> MA(I00W)x 1 DHTT,

T—REMIZCDT

1t &H7-Y
-t AR (REBEIF) x 1
RGO E— x 1

iRY A EF x 2

1/MEdHf=Y
sANOF Ry ~(100w)
- Ot k20(500w)

HoT 7LV ASMERY
BABRIESHS

KEHIETHIATY,

#A1. 2. 16, 17, 21, 227-ATOE v 3 YEMEFT

TJ—AKEE INZAE Eof-t]
Booth size Number of passes Price
18m (6m x 3m) 1 ¥1,298,000
9ni (3m x 3m) 1 ¥704,000
4m (2m x 2m) 1 ¥407,000
0.75n (1.5m x 0.5m) 1 ¥225,500

%The only booth equipment is a single electrical outlet (100W) x 1.

Booth Equipment

Per company

- Company Name Plate X 1
- Reception area x 1
- Foldable chair X 2
Per booth

x 2 + Halogen spot (100w) X 2

x 1 - 2 socket power outlets (500w)  x 1
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Exhibition

Noir—975>

YRAFFITIT—R (SSHY 41 X)
Sustainable Booth

HEI—RA=Z21—DHT,
BLBEICREL-HEAE ERNHEOHIRIITEE

S - CHELTBYEY,
TY. SDGs Goall2[=D> & See below for the basic

Y. BFIAFEGHMEZER booth design.
LIizD—XRTCHERHETT,
SEYAR/NRO-O, RIE
[CEE LI DFEICHE
TRIENTEET,

This is the most environmentally
friendly way to exhibit. In
accordance with SDGs Goal 12,
you can exhibit in a booth made
of reusable materials. The booth
can be easily set up in an
environmentally friendly
manner with minimal
production.

FVSHFVIT—RTHSLY

THERIIMOTETAET A U EDE N T —XIT L=V
TMHEQR FEMZ VTR EBIZIFES =LY
FABAICIE, THA R =S T—ZARNETITHTT,
HBREDFLEIZH--T—RETRELEY,

XT—RA A—=TlE, —fFITT,

KEHELTHIATY,

RE—JLT—Z(2mx 2m) Small Booth

2F47LT—AX(Bmx3m)
Medium Booth

EBNEOEHITIUT224 T2 CH
BELTHYFT, CHFLIZAHLET
BREUT LY,
XEHEHOEBRHDAIETRAR—X
ELICHEYFET,
XUTFIZIEARWNA / R—2 3 F L
TR CHFELOHEBREHIIEER
FTTHHT S,

The following two types of basic booth
specifications are available. Please select
the one that best suits your needs.

*For exhibitors who decorate their own
booths, space will be provided.

*Please contact the secretariat if you
would like to create an innovative booth
that is not listed below.

Do you want to be more creative? Do you want to cut down the costs
but not the quality? For exhibitors like you, we suggest the custom
booth design package. We will offer you a design to match your
requirements.

XImage below is an example.
XTAXINCLUDED

S5F4FLT—R(3mx3m) Medium Booth

~—
—-

-

ol

S& & ¥ 82,500 SEHIK - ¥495,000 SEM : ¥99,000

5—<J—X (6mx3m) Large Booth

S&{fi#& : ¥1,100,000 SEMmHE : ¥1,595,000 SEEHE : ¥1,595,000
KPCIEEHER A, HREMERTEE XPCIIEAEEA X2 JTLy FIEHEEA, FIFEMER

5527495 QEMAEETT, ¥PCis not included. TEBEJS 74 v DBMNATEETT,

XPC is not included. Wall graphics can
be added at an additional cost.

XTablets are not included. Wall graphics
can be added at an additional cost.
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Sponsorship

I5oTF1420T

(EHRMEDRL/TS 2 FEM)

FoTFRERBOTO—NILAY T 7 LUAADGE
1 . ¥R%)— FT 25 EMLERETHILET
E—ILTZ2#2TT, 8XY 1 THA FORIER
OOTDBHIE. ATAT7ADBEHELEL, BEDY
HY—ERDTSoT 4 VTIZENYET,

FIURVE

— ) ATAE—L 3y
(Bt —EX#AN. V—FER)

2 SMELE~DF SV, Ty XDEM, V- v
AT AT TOLERBNICKDHR. BREFRRAT
—VOTh—=0ty o a v EFOETHAZTORLY
EEEMBPYEYETI ZENFRTT,

Ay k

the media.

Branding (Brand Lift)

Being a sponsor for a global event being held in major cities
around the globe, you will be able to appeal to the world that
you are one of the innovative leading companies in the
industry. You can increase the brand awareness of your
company/service by displaying the company logo to the official
website and on the signage onsite which is often exposed to

Sales Promotion (Service introduction / lead generation)
You can communicate and directly approach your future

customers at your booth. With a chance to meet them face to

face and hand out flyers, you can leave a strong impression to
all attendees. By utilizing social media and holding talk
sessions at the Sponsored Presentation Stages, it's a great
opportunity to introduce your service.

Sponsorship Menu %Tax inluded

BEA=1—

Sponsorhip

HFA4YEY RARUH—
Diamond Sponsor

IS5FF AR —

Platinum Sponsor

=L FRKRHY—
Gold Sponsor

DIWIR—=RR Y —
Silver Sponsor

TAVARRY—
Bronze Sponsor

F—/— FRTF—D
Keynote Stage

hOIT7LIVRRT—Y
Conference Stage

AV
Official Bag

FYDRESYT
Lanyard

AE—H—Fov
Speaker Lounge

Fy bIT—FTR—TFT~«
Networking Party

IJPEYIVRT—D
Exhibition Stage

a—ke—JL4%
Coffee Break

INR
Pass

A= a—3REA
Description

F—/ — METRICEBHBEREMNTEE, FEI100052E,
Play corporate video ad before/after the Keynote. 1,000 seat views.

F—/—bEBRBKA T 7 LU REY L3 VETRICBHBIERIEA A6,
Play corporate video ad before/after conference stages (excluding Keynote).

AKXy TAOOTEHF,
Print corporate logo onto the official event bag.

FIGENFEAT IR VIR RSy TAOBTHF,
Print corporate logo onto the lanyard worn by all onsite attendees.

ARRE—H—H25080NERT S5V 0O TOOTER, EHERL L,
Display corporate logo and distribute flyers at the Speakers lounge, used
by approximately 250 speakers.

ATF—Y LETOSHIBEDERE &/I\—FT 4 —F OB - HILEIL—T,
B4 RBERH Y (58)

5-minute onstage greeting. Play freeze-frame loop of corporate video
during the party. Includes 5 party guest invitations.

BREBROHZRT—JICTILEYT—2a v EERAEE @05
40-minute onstage presentation within the exhibition hall.

AVIFLURIYFTO I—E—Ffi, OTHH,
Sponsor coffee arrangement for the conference area. Display corporate logo.

SMENMERT 5/ XX EHA~OOTHF,
Print corporate logo onto all attendee passes.

o L]

Price

¥22,000,000

¥13,200,000

¥8,800,000

¥5,500,000

¥3,300,000

¥5,500,000

¥3,850,000

¥3,850,000

¥3,850,000

¥3,300,000

¥2,750,000

¥1,650,000

¥2,750,000

¥1,100,000

INZ R

Number of Passes

10
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2023 Advisory Board Members
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Yuichi Arizono
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Regional Vice President Japan,
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Ayumu Matsuyama
Twitter Japan
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SoftBank
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2023 Advisory Board Members
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Kaoru Torita
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Head of Growth Sales, Japan
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a cycle of success, with us
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Naoyuki Uchiyama
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Omi Suzuki
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Director, Meta Business
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Aiko Suzuki
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WET CEMENT

MAKE YOUR MARK

D4Y—Sz=77—
Jennifer Willey

Wet Cement
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Increase the ratio of female
speakers

Around 250 speakers take the stage at
ad:tech tokyo every year. We are
pioneering gender equality initiatives
at our headquarters in Europe, and
have been working on it in Japan since
around 2018. Initially, the ratio of
female speakers was only 6%, but by
2020, it had reached 32%, and by 2021,
the same ratio will be achieved.

ad:tech tokyo is committed to running sustainable events and
conferences in line with the Sustainable Development Goals

(SDGs) established by the United Nations Summit. Since its
inaugural event in Japan in 2009, ad:tech tokyo, which will be held

OUR ACTION

BEMOEEA.
BARATIET7 A TLD
R

NET, By IF7LUR - ARV E
BICIREOEMERPLEI BRENRLE
LTWELT, 2021FEM5(F. KB T—
A%&FFEIEL, BRRATELEMTOT—
AREDL, SMEB~ADIA KR MILOFER
WREZREEL, FUVDLLBWEETHY R
Ao, CRETIZHEWAYIFZLUR -
AR MABREREELET,

Effective use of materials and
encouragement of use of reusable items

Starting in 2021, we will eliminate large
booths, set up booths using reusable
materials, and encourage participants to
use their own bottles, thereby providing an
unprecedented conference and event
experience with fewer assets.

for the 15th time in 2023, has worked together with top marketers
from various genres, including advertisers, agencies, solution
providers, and media, to create the industry and pursue the value
it provides to society. We are a leading conference and event
organizer that creates a place for domestic and international
marketers to gather across industries.

17 saells
KRZESTHMEMED
R—=bF—2y TR

&

ad:tech tokyoTI£2009E D #BAE LIE. &
EBNO by Iv—H4—RE—H—¢&
LTHBEL=Y. ANA (2REEETHS
LEELETOYSLEERTILE., B
HNRN— b F—LDHBEICRYBATHET
o« BARERATIX, JAA (HXT7 RN\2 A H—
AHR) 2IELH. <L 0H= - HED
N— =29 TE2EBELTVET,

Partnership with industry-leading
organizations

Since its inaugural event in 2009, ad:tech
tokyo has worked to collaborate with
overseas partners by inviting top overseas
marketers as speakers every year and
developing programs in collaboration with
ANA (Association of National Advertisers). In
Japan, we have been practicing partnerships
with many associations and organizations,
including JAA (Japan Advertisers Association).

BifEMIE General Information

7 KTy I ERR2023 ad:tech tokyo 2023
20235108198 (K)—20H (%) October 19 (Thu) - 20 (Fri), 2023

Venue : Tokyo Midtown & The Ritz-Carlton, Tokyo
Organizer : Comexposium Japan K.K.
http://www.adtech-tokyo.com/en/

ad:tech tokyo Administration Office
Comexposium Japan KK

Roppongi Hills Keyakizaka Terrace 6F

6-15-1 Roppongi, Minato-ku, Tokyo, Japan 106-0032
EMAIL adtech@comexposium-jp.com

TEL +81 3-5414-5430 FAX +81 3-5414-5431

R CEREIYFEIDV&Y - JyY - A—ILFVER
T OLIHVRRST L - Doy et
http://www.adtech-tokyo.com/ja/

7 RETyOEER

Comexposium Japantk =X &%t
T106-0032 FRRERHBHERAKNK 6-15-1
ARAKREILXITRERT SR 6F

EMAIL adtech@comexposium-jp.com
TEL 03-5414-5430 FAX 03-5414-5431

COME){ POSIU

JAPAN
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